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SECTION A (40 marks)

Answer ALL the questions in this section .

1. State four reagons thagnake a ing an important aspect in an organization. (4 marks)
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2. Highlight four cultural elements that may affect organizational marketing activities. {4 marks)
3. Explain each of the following types of marketing segmentation:
(1) volume segmentation;
LarQe quany
(i1) product segmentation. . (4 marks)
- 4, Explain two objectives up of setting the price of a product. (4 marks)
conCumey
5. Outline four benefits of sales promotion fo an qrganization., cic- ncuce mfr; | L*:::E4 marks)
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6. Distinguish between zero-level channel of distribution and three-fevel channel of distribution.
| (4 marks)
7 - Highlight four qualities of an effective salesperson. \ 4 marks
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8. Explain two support services that may be provided by amanufacturer to a food store.
) : ' L ’ o (4 marks)
9. Qutline four reasons that make it necessary to plan marketing activities in an organization.
" - ' S (4 marks)
10. Highlight four factors that may hinder development of a new product in an organization.
rost {4 marks)
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SECTION B ( 60 marks)

Answer any THREE questions from this section.

Explain four bases on which market segmentatmn may be established. (8 marks)
ity |

Explain four external envnronmental factors that may affect marketing. (8 marks)

Highlight four economic factors that may influence consumer behaviour, (4 marks)

Explain four benefits that an organization may derive from segmenting its market.

(8 marks)
Explain four factors that should be considered when determining the place from which
a product 1s distributed. (8 marks)
Highlight four non-monetary incentives that may motivate a salesperson. (4 marks)

Explain four ways in which appropriate product packaging may contribute to the
achievement of sales target in an organization. (8 marks)

Explain four cnrcumstances under which the pen“etranon fPrlcmg may be appropriate.
(8 marks)

Outline four benefits of transporting goods through air transport. (4 marks)

With the aid of an labelled sketch diagram, describe stages of a product life cycle.
(12 marks)

Explain four functions of a marketmg manager in an organization.

(8 marks)
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The actual sales at Davon Limited was reported as lower compared to the target sales

for the year. Explain five reasons that may account for this situation. (10 marks)
Explain five services provided by a wholesaler to a manufacturer. {10 marks)
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